


Experience:
In-house/Agency roles: 2018-2023
Freelance roles: 2021-current

Hi, I'm Deena!

I'm a passionate graphic designer, digital artist, video editor,
and aspiring marketing manager, eager to help your brand
shine.

| specialize in creating visually compelling media tailored to
elevate your business and convey your message in a
distinctive way.

My design style blends vibrant colors with a clean, minimalist
approach, striking a balance between industry trends and a
unique creative touch. I'm adaptable, versatile, and committed
to understanding your vision to deliver results that exceed
Some of my favourite software: expectations.

Let’s bring your ideas to life!

Additional skills:
Traditional/ digital art
Content Creation
Video Editing




project 1
SERAJ SOCIETY

year: 2021

type: logo design, brand identity, concept

Serqj Society is a charitable organization founded by an
Arab-Canadian, drawing inspiration from Middle
Eastern cultural elements.

The design process for the logo centered on the
meaning of the word "Seraqj,” which translates to "light”
in Arabic. This is reflected through radiant beams
emanating from the center, symbolizing the
organization’s mission of spreading hope and
assistance to those in need. The hands depicted in the
logo represent the act of giving, further emphasizing
the charity's values.

While the logo embraces an Eastern aesthetic, it also
incorporates a Canadian element, with a maple leaf
subtly embedded between the hand gestures, signifying
the organization's roots in Canada. The design balances
both the beauty of Arabic script and the significance of
Seraj Society’s mission in the local community.







project 2

TOURIST GUIDE

year: 2014
type: publication design

student project

For this school project, | designed a tourist guide that
highlights my favorite places in Malaysia through @
visually captivating layout.

Using Photoshop for photo editing, | created PNG
images and incorporated them into InDesign to
finalize the overall design. One of the more
challenging yet rewarding aspects was creating
images that seamlessly integrated with the text,
allowing for dynamic and engaging layouts.

The goal was to capture potential tourists' attention
through vibrant, colorful images and well-placed text.
By featuring famous landmarks, monuments, and
tourist attractions, | aimed to guide the reader’s eye
through the design. For example, in the Sunway
Lagoon spread, | directed the viewer's gaze down the
page to explore the full experience of the destination.
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project 3
AVERROES EDUCATION CENTRE

year: 2021
type: logo design, brand identiy. print design

freelance project

Averroes Education Centre provides a range
of introductory courses aimed at helping
immigrants enhance their skills, including
technology programs like MS PowerPoint and
Excel.

The logo concept reflects the transformative
power of knowledge. The pen symbolizes the
individual (depicted as a stick figure),
illustrating how education and learning ignite
oersonal growth. As the pen touches
knowledge, it represents the blossoming of
new ideas, passions, and the ability to thrive in
a technology-driven world. This visual
metaphor captures the mission of the
centre—to empower individuals through
learning and help them rediscover their
potential.




project 4

FUJIFILM X MATTEL
year: 2021/2022

type: product design, print
design, publishing design,
image manipulation

freelance project

—

=

As part of the exciting collaboration between Fujifilm and Mattel, |
was tasked with creating a series of product designs inspired by the
iconic Barbie brand, specifically targeting kids and tweens. Using
official Barbie assets, | developed vibrant, on-brand designs that align
with the fun and playful nature of the Barbie aesthetic.



Each design was crafted with a unique theme, allowing customers
to mix and match across various products. The goal was to create
visually engaging designs that resonate with Barbie's audience
while maintaining consistency with the brand'’s signature style.




.

Insert your own images to Barbie Mattel designed products, such

as waterbottles, photobooks, blankets and wrapping paper.

e MJMHI d ,L.i.‘ e . H




project 5
FUJIFIILM PRINTLIFE
year: 2021/2022

type: social media, image creation

freelance project

Fujifilm Printlife offers a wide range of Wi
customizable photo printing products, with s i N —N
various sizes and materials to choose from. | N Il FUJIFILM f-,llik'f §il
was tasked with refreshing the product A / y -
imagery on their official website to better () Al =1l '8
align with a lifestyle aesthetic, where products -

are subtly featured within relatable _
environments. L3

Without direct access to product

ohotography, | used creative photo

manipulation techniques to integrate the 4
oroducts into carefully selected backgrounds. i
By adjusting curves, saturation, and other

effects, | crafted vibrant lifestyle images that S - . ~
seamlessly promote the products while pA> 4 = ‘

enhancing their visual appeal within natural . I :

settings. A

L]
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project 6

DYNAMIC MATH COVER DESIGN

year: 2022
type: publication design

freelance project

Dynamic Math offers highschool mathematics activity
books that help students understand math and are
aligned with province standards. The books can be
found at multiple stores, such as Amazon, Staples and
Walmart. Teachers are also able to order Dynamic Math
books for their class through the Dynamic Math
websites.

In addition to creating graphics for Dynamic Math social
media, partner websites and marketing materials, |
contributed to the new look of their Ontario grade 9
(De-streame) book, which is released in 2022.




» ) TARIO
NEW GRADE 2 ON
DE-STREAMED

CURRICULUM

Under the guidance of the Dynamic Math
marketing and publishing teams, | successfully
designed a new book cover for the Ontario Grade
9 de-streamed curriculum. While certain design

elements, such as the yellow shirt and specific ’
GRADE 9 ONTARIO DE—STRUHED FEATURES AND BEN'

fonts, were provided to align with brand guidelines,

Fealuee

Foaturi

| contributed additional creative concepts to o’ - el
enhance the cover's connection to the math and

space themes. oot i
One key illustration features a student pointing to @ ' Vs
constellation, symbolizing the process of i S

connecting stars—representative of both
understanding math lessons and angles, a key
topic in the book. This visual metaphor was
developed to engage students while reinforcing the
educational themes within the curriculum,
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project 7/

CLASSROOM READY
Year: 2023-2024

Type: cover art, layout design, stock images,
print marketing

freelance project

For Classroom Ready, | designed brochures and
oroduct images to promote their new
kindergarten books, which come with an
engaging activity kit for children. I incorporated
the Bizzy (chipmunk) mascot into a branded
brochure design, combining it with an outlined
drawing style to resonate with young students.
Additionally, | managed the product
photography for the kit using a budget-friendly
setup, ensuring a professional and appealing
oresentationl also designed all the book covers
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[I:I Read the following passage and answer questions 11 to 16 | i'm lying on my left side
F'rm byinig o0 oy fight
UL vy & Lot eeamarmow...

l" THE DARK F12 thirk @ Lot tomormow..

U lsugh..

Pz had iy Sudper, alot.

And Rad my supper B TROrTOW

Arid HaD my supper and alk {Heigh-hol)

P heard the story Goodmghit

O Cinderella,

And e sha want to 1he ball: =Hp AT

e cleaned my teath,

And Tve said my praye,

And DNed cleansed and ssid them right;
#And thay've @il of them been
And kissed me lots

They've all of them said. "Goodnight.”

So—bkere | am in the dork-alane,

There's nobedy here to 20,

k& i 11. The speaker of this poem has heard a story about who?
| play to rrysolf, il s
And nobody knows what | sy to myselr, e

FHara lam in the dark alone. B Thumbeling
VWAL is 1t going 1o e

I can think whateyer | bz 4o think, ., Tom Thumb
i can play whateeer | like to play,

I can laigh wihatever | Uke to Laugh, 0 Znew White

Thera's nobody hera bt ma

Fm talkirg to a rabbit.. 12. What did the child have before going to bed? '-
e A bruskdat == IDENTIFY AND INTERPRET
T i 6, lunch = IDEAS AND DETAILS

Fm lying in o cave..
I'm talkirg 10 & Dragon..
'm BERAVE

. B sneck

O supper

for their new ELA (English Language Arts) collection and created four
of the internal layouts. These books are currently available at major
retailers such as Staples, Amazon, and Indigo. Through thorough
research, observations, and collaboration with the publishing team,
crafted covers and layouts that align with the thematic progression
from Grade 3 to Grade 10.




The covers and interior artwork are
designed to visually support students’
learning as they progress through the
grades.

These books aim to make learning the
orovincial curriculum more engaging and
enjoyable for students.
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project 8

PINNACLE IP SOLUTIONS

211K 134
g eqar. 2 O 21 Posts Followers Following

type: print design, social media
marketing, website design

Pinnacle IP Solutions

freelance project
View Shop

Pinnacle IP Solutions aimed to boost Follow | Mossage || Emai

online engagement and sales through R )
a targeted marketing plan. | Y

contributed to the development and £ .
execution of their social media Services  Testimonisls  Quotes  [TTips  Prog
strategy, managing the planning and
scheduling of posts across various
platforms, including Facebook,
Instagram, and LinkedIn.

UN FACT

H EVERY BUSiNELS




RETAIL SOLUTION

DID YOU KNOW?

“THE SALES DEPARTMEMNT AND

SUPPORT ARE EXTREMELY
SOMETHIMNG ABOUT SECURITY - PROFESSIONAL, THOROUGH
AMTI VIRUS ETC.2 AND KNOWLEDGEABLE"

FIRE

L=l

. ALLARL,
TORCHIA GROKLE

FUN FACT

IN EVERY BUSIMNESS,
THERE IS A VPN ISSUE.

PIMMACLE

168 Personal Compuler AT

WE ARE ON i
Teamwork
fCICEbDOﬁ Quote lala” GETWEEQADY‘

- Quoting

My role involved creating content
calendars and ensuring consistent,
engaging posts that aligned with
Pinnacle IP Solutions' brand and
marketing goals. This effort helped
increase their visibility and online
interaction, driving more clicks and
potential sales.

To kickstart Pinnacle IP's social media
oresence, | employed a variety of post
types, including announcements,
instructions, fun facts, and quotes. |
also developed visuals that maintained
a consistent style, font, and color
scheme across all platforms, ensuring
a cohesive brand presence.

When proposing the posts, | used
placeholder text and images to help
communicate ideas, allowing the client
to provide additional content specific to
their niche.
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pinnacle_ips

NATIONAL IP SOLUTIONS =
PERATING ACROSS CANADA ~

4 / G ET AND THE UNITED STATES.
PINNACLE’S SERVICES AND SOLUTIONS

y
y

- MANAGED NETWORK ARE ALL ABOUT INFLUENCING POSITIVE
- FULL IT SUPPORT, ON-PREM & CLOUD BUSINESS OUTCOMES.

- DESKTOP, SERVER AND IT SUPPORT
K N O W - RETAIL SOLUTIONS VISIT OUR WEBSITE FOR MORE INFORMATION

PINNACLEIPS.COM
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WE ARE ON WE ARE ON
Pinnacle IP Solutions also sought to vvjtaglwm N \,:
update their website to meet current (l tw'tter
market expectations. At the marketing
director's request, | created a mock-up
for a new website design, providing @
prototype for the company to consider
for its future online presence.

PINN < CLE PINN o CLE
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